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Top ratings 2022

LESERWAHL
BEST BRAND
o 2022
O Gamping Life Trophy KATEGORIE f 2
S e Camping-Modelle * *
AWARDS 022 der Plcw-Hersteller - CQrwow -
2023 - l m n * WOWCAROF »
auto : s auto *+  THEYEAR *
nlgl%l.‘.t l ' ' 'S Best Van-Based MPV. motonr Y+« AWARD .’
- Volkswagen ID Buzz W Blllfﬂﬂlll B.l und sporl o o
LESERWAHL BESTE DESIGN-NEUHEIT 2022 e 8 2002 R

ID. Buzz Pro: Combined power consumption in kWh/100 km: 21.8-20.6; combined CO, emissions in g/km: O. Only consumption and emission values in accordance with WLTP

and not in accordance with NEDC are available for the vehicle. Information on power consumption and CO, emissions, shown in ranges, depends on the selected vehicle equipment.
Multivan eHybrid: OPF 110 kW 6-speed DSG - Combined power consumption in kWh/100 km: 17.2-16.9; combined fuel consumption in [/100 km: 1.8-1.7; combined CO,
emissions in g/km: 40-38. Only consumption and emission values in accordance with WLTP and not in accordance with NEDC are available for the vehicle. Information on power
consumption and CO, emissions, shown in ranges, depends on the selected vehicle equipment.
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Return
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SUCCESS

for Businesses
A 4

Expanding our position
as premium partner

Leveraging synergies
via cooperation

FREEDOM

for Families and Leisure
A 4

Growing fast in highly
profitable leisure market

lconic and premium
positioning

i R, RSN

FUTURE

for Future Mobility
v

Transtorming mobility
for people and goods

Capitalizing of
new profit pools




AMBITIOUS OPERATING RESULT

6 FORD VOLKSWAGEN ALLIANCE

8 CALIFORNIA UNIVERSE

Q

1 SUSTAINABILITY &
DECARBONIZATION

) CUSTOMER CENTRICITY &

PREMIUM STATUS INTERNATIONALIZATION

BEV TRANSFORMATION

PEOPLE &

REALIZATION OF AD-STRATEGY TRANSFORMATION

PRODUCTION PLANNING
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VAN PICKUP TRANSPORTER

Lead: Volkswagen Lead: Ford Lead: Ford
Commercial Vehicles

Transporter
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ID. Buzz Pro: Combined power consumption in kWh/100 km: 21.8-20.6; combined CO, emissions in g/km: O. Only consumption and emission values in accordance with WLTP

and not in accordance with NEDC are available for the vehicle. Information on power consumption and CO, emissions, shown in ranges, depends on the selected vehicle equipment. c‘{,";,’:l‘fl':;a'
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ID. Buzz Pro: Combined power consumption in kWh/100 km: 21.8-20.6; combined CO, emissions in g/km: 0. Only consumption and emission values in accordance with WLTP
and not in accordance with NEDC are available for the vehicle. Information on power consumption and CO, emissions, shown in ranges, depends on the selected vehicle equipment.




